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Freshly brewed coffee mini-programs are polarized: efficiency-driven ones face trust crises, while experience-focused
ones lack efficiency, with users often stuck on "what to order." Our project creates a new mini-program centered on

fair, transparent pricing and mood-based intelligent recommendations—skipping cold price wars to become the
coffee companion that truly understands how you feel.
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DESIGN COMPETITOR
STRATEGY ANALYSIS
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Based on product positioning, target users and core value propositions, the coffee ordering mini-programmes
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This is a mood-based coffee ordering mini program for young users who struggle with choices, value fair pricing,

. . . | | . e
and seek emotional connection. It uses Al to recommend one suitable coffee for the user’ s current mood, while
combining transparent pricing and light cup-sticker creation to create a restrained, efficient, and warm ordering
experience. ﬁ o T
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Red naturally evokes vitality, warmth, and a quickened heartbeat in the beverage world — exactly the functional

essence of coffee. That’ s why we use red as our primary color. . . : e :
y P Y Primarily use a single typeface, SF PRO. The page fonts are consistent, with different levels assigned based on
attributes such as main titles and subtitles. The use of surfaces and spacing is unified, creating a clear hierarchy.
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Coffee beans are key to the quality of a cup of coffee, which fits the tone of this app; the colour scheme is dominated
by the brown of coffee beans. The emoticons are quirky and cute, helping to build a connection with users.
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Based on the
characteristics of the

|IP character Lulu, nine

IP emoji packs were
designed and uploaded
to the WeChat platform.
According to the daily
mood changes of café
customers, expressions
such as sleepy, emo,
irritable, and energetic
were designed. The style
is cute and friendly,
increasing the IP's
influence and enhancing
the app's approachability.
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Include an 'ip' element on the default page to alleviate users’ anxiety whilst they wait
for the page to load or in the event of a network failure or a blank page.
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LANDING PAGE
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Add an IP element to the landing page to reinforce brand recognition.
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